Figure 1: Typical Online Customer Review (Source: Amazon)

Yri’odedc Lovel, February 1, 2014
By Marsha F. - See all my reviews

Amazon Verified Purchase (What's this?)

This review is from: Apple iPad Air MD785LL/ A (16GB, Wi-Fi, Black with Space Gray)
NEWEST VERSION (Personal Computers)

Bought this for my husband for Christmas. He loves it. Takes it everywhere. No
crashing issues with the OS5 like on his Iphone. Screen is amazing. Pictures and
video come out great. Would highly recommend.

Help other customers find the most helpful reviews Report abuse Permalink

Was this review helpful to you? [ Yes | [ No Comment

Figure 2: Preliminary Conceptualization of Generalized eWOM Trust
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Figure 3: The Nomological Framework
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Figure 4: Overview of the Research Process
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Figure 5: Adopted Measurement Model
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Notes: ¢ = Second-order construct (eWOM Trust); n = First-order construct (n1 = Ability; n2 = Integrity/Honesty;
ns = Benevolence; ns = Willingness to rely; ns = Willingness to depend); y = Observable indicator; € = error
term of the observable indicator.
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